Social Media Marketing Case Study

L&W Insurance






Commercial Insurance Company Brand & Marketing

An established insurance company contacted
us for a new website. Our proposed strategy
included a logo refresh so that the new website
would not age their brand. The updated brand
is cleaner and friendlier, to prevent potential
clients from feeling intimidated. We continue
to support L&W with monthly social media
marketing and analytics. Project included:

Logo Refresh

Custom Website

Style Sheet

Social Media Marketing

View Project


https://brandswan.design/project/lw-insurance/
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Game Changing From Initial Vision to Completion

“There are not enough words to properly do justice to how wonderful it is working with the entire
team at BrandSwan. From initial vision meeting where they nail the art of genuinely listening to
your wants, to their responsiveness once projects are complete & operating, their eye for detail,

unique approach,and warm demeanors are unmatched! Do yourself and your business a favor and
work with these game changing humans!”

— Chelsea Clark, Director, Organizational Culture & Communication of L&W Insurance






Brand Audit

e Identify Key Business Objectives

e Clarify Audience
e FEvaluate Current Assets




Brand agency as e Small Business Owners e Well-Established w/History

approachable and valuable e Corporate CEOs of Success
Increase leads through e Individuals e Deep Understanding of
website Audience
Obstacles to Conversion e LargeFacebook Following
Active Within Community
Cost
Hassle/Time

Intimidated by Lack of
Understanding

Loyalty to Current Brokers
Inadequate Response Time



« Research

e Analyze Competitors
e Evaluate SEOKeyphrases
e Conduct Social Listening




Research

e NewCastleInsurance Ltd e Delaware Insurance Agency e Insurance Blogs

e Nationwide e Commercial Insurance e RedditForums

e Williams Insurance Agency e PersonalInsurance e Competitor Posts &
e  Wiswall Insurance Agency e BenefitsInsurance Engagement



Strateqgy

e Highlight Community Involvement
e Establish Agents as Industry Experts
e Develop Relationship with Audience




Customer Journey & Tactics

‘ ATTRACT CONVERT ‘ CLOSE ‘ DELIGHT ‘

\
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Social Media Live Video Team Page Customer Service

SEO Email Testimonials Swag
Networking Sponsorships Clear CTAs




—e Executiol

e (reateContent
e Collaborate with Client
e Schedule Posts




Execution

e Content Calendar e ContentReview e Posts Scheduled Through

e  Graphics & Captions e Reminders for Client SocialPilot

e HashtagResearch Deliverables e Additional Content Posted
e Revisionsas Needed as Needed for

Time-Sensitive Posts



Analysis

e Track Monthly Metrics
e PrepareQuarterly Reports
e Review & Update Strategy







Social Media

Facebook Facebook

1.3% average monthly growth in audience 18 % average engagement rate
Instagram Instagram

1 8% growthin audience 1'1/% average engagement rate
LinkedIn LinkedIn

200% growth in audience 5% average engagement rate

Engagement Rates Across All Industries: Facebook .08% average, Instagram .83% average, Twitter .05% average, TikTok 5.96%
Source: Socialinsider — https://www.socialinsider.io/blog/social-media-industry-benchmarks/



https://www.socialinsider.io/blog/social-media-industry-benchmarks/

Top Performing Post

Recorded live | ***

New location announcement post:

® / /.88 overall organic impressions

e 9/ organic clicks

O tke () Comment 2> share OO 5 comments

L LEW Insurance Agency @ Follow
eginnings is just around the comer..0id
Insurance is about to have an offie location

ANew Year wi
you know that L
in al three counties?
Yes, you read that ight!

We are thrlled o announce that L&A Insurance wil be opening 2
third offce ocated at the historic Holaday House in Greenvills,
Delaviare! Our nes locstion is set 1o open in early 2022 and we.
an't wat to better serve our community, 2nd continue (o be your
#PartnersinProtection.

Happy New Year from the LaW Team!

#LWinsurance

#Commerciallnsurance

#Businessinsurance
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Website

Site Performance Audience Behavior

e 500-/00 unique monthly visitors Average time spent per page:
® 1nd searchresult for primary keyword o Home — 0:59

® Team —2:34
e Contact — 04

® ) pages per visit, on average
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Overall Brand Exposure
in 1st Year

3’482 total engagement across all platforms
9 new locations opened since we started working on
their SEO & content marketing

occasionswhen the L&W team has been
5+ approached at networking events to commend
them on their engaging and relevant content

* Regional press mention in Delaware Business Times



https://delawarebusinesstimes.com/news/live-central-delaware-kent/

Contact Us to Get
. Started!

Like Our Work?




302-722-6646
hello@brandswan.design

§Wan brandswan.design



